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PURPOSE 


The  ocjecti'/e  of  these  studies  is  to  ascertain  the  reaction  of  consaiiiei's  to: 

A-B-C  G-rade-labeled  -orodacts.     These  r;rodu.ctc.  a.re  laheled  G-re,de  A, 
Grade  3,  or  Grade  G,  in  accord.^nce  v.-ith  U.  S.  Standards,   and  the 
canneT  or  dist^iUator  is  resiDonsihle  for  the  grade  claimed  on  the 

U.  S.  A-3-C  Grade-laoeled  Drodacts.     There  nrodacts  are  packed 
under  continuous  factor;,^  inspection  -  pji  experiment  noi;  heing  con- 
ducted "by  the  Agricultural  Marketing  Service.     They  are  identified 
"bv  the  prefix  "U.  S."  before  the  grade  statement  -  U.  S.  Grade  A, 
■U.  S.  Grade  3,  or  U.  S.  Grftdo  G  -  in  addition  to  the  statement 
"Packed  under  continuous  ins-occtiou  of  the  Agricultural  Mrrketing 
S-rvice  of  the  U.  S.  Dc-oaxtmont  of  Agriculture." 

These  suggested  studies  are  intended  to  include  both  types  of  grade  labeling, 
depending  upon  th?  mcrchandiso  available  in  the  locality  in  which  a  studj?"  is 
undertaken  and  the  v/ishos  of  an  interested  group. 

A  studj;"  should  bo  conducted  objectively  v/ithout  effort  to  influence  the 
customer's  opinion. 

The  details  of  local  studies  of  consumer  reaction  to  grade-labeled  caxined 
foods  are  left  flexible  so  that  the  study  may  be  adapted  to  local  maiTkct 
conditions,  available  personnel,  and  the  educational  objectives  of  the  in- 
terested group. 

As  soon  as  an  interested  group  ha.s  decided  to  -oarticipate  in  a  study,  they 
may  notify  the  Agricultural  M?.rketing  Service,  U,  S.  Department  of  Agriculture, 
Washington,  D.  C.,  and.. request  helpful  material  for  use  in  arrajiging  the  study. 
The  ma^terial -  supplied  can  be  used  to  fajniliaj-izG  interested  groups  -with  grades 
for  canned  fruits  r-nd  vegetables,  grade  labeling,  aiid  the  continuous  factory 
inspection  experiment. 


PARTICIPAI'TS 


Under  the  guidajice  of  some  individuaJ,   such  a.3  a,  home  demonstrrition  argent, 
club  leader,  home  economics  teacher,  marketing  specialist,  or  other  qualified 


person,   the  follov/ing  might  parti cipr^.te  in  a  local  studv: 

Home  Denonstration  Clubs 
HomemaVer s 

Classes  in  hone  economics,  food  consomption, 

consumer  eduCcation,  or  m.arketing 
Parent-Teachers'  Associations 
Gr aduo,t  c  s t  udc nt  s 

Department  of  p,  college  or  university 
Study  cluhs  interested  in  consumer  problems 

TYPES  0?  STUDIES 

Retail  Store  Study 

Through  cooperation  v/ith  a  retail  store,  members  of  an  interested  grouT  m^ay 
Mish  to  carry  on  one  or  more  of  the  follov/Sng  activities  in  the  store: 

E^qplain  the  details  of  the  Agricultural  Marketing  Service 
continuous  factory  inspection  experiment 

Ansv/cr  questions  that  customers  voluntarily  ask  concerning 
grade-labeled  products 

Cooperate  vith  the  store  rianager  in  arranging  m  exhibit  of 
graxle-labelcd  cerined  products  md  observe  customers'  re- 
a.ctions  and  interest  in  it 

Conduct  pex'sonal  intervicv/s  v/ith  store  cu^tom.ers  and  record 
interesting  consum.er  comment 

Distribute  questionnaires  or  ballots  designed  to  reflect 
consum.er  opinion  on  questions  in  vhich  the  local  group  is 
particularly  interested 

Com.pile  d.atn.  of  scJ-es  of  grade-labeled  canned  foods 

Plpjis  for  the  study  as  drav/n  u"o  by  the  interested  group  v/ill  depend  upon: 

How  m.any  A-B-C  grade-labeled  or  U.  S.  A-B-C  grade-labolod  canned  fends  cxe 
aVrailable  locally  axid  v/hether  or  not  G-radc  3  and  Grade  C  foods  as  v;ell  as 
Grade  A  foods  arc  available? 

If  the  store  mniiagor  ha.s  difficulty  in  obtaining  U.  S,  vgr  a  de-labeled 

canned  foods,  the  Agricultural  Marketing  Service,  on  speciaj.  ro- 

q__uest,  mcy  be  able  to  offer  suggcstio;:s  a.s  to  how  this  mercha^idise 

may  be  obtained. 
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WficX  kind  er.d.  how  naiiy  stores  shall  be  invitocl  to  coo-peratc  ir.  the  ctac'v? 

Several  stores  located  in  communities  of  different  economic  levels 
vdll  lisizally  provide  the  host  results,  hut  large  stores  serving 
various  income  groups-  present  excellent  study  possioilities.  Sven 
small  stores  in  a  community  v/ill  furnish  vp.luahle  and  varied  con- 
sumer contacts. 

Vfnat  kind  of  dis^tilrys  or  a,ctivitics  vdll  oe  host  suited  for  the  store 
selected? 

Arr?n-gements  should  he  made  v;ith  store  mann,gers  for  -oroper  displ-y 
of  grade-lat elcd  cajuied  foods.     Displays  ma.j''  feature  tv/o  or  three 
canned  foods  during  successive  periods  of  one  or  tv/o  weeks.  The 
commodities  may  oe  arrr^jigod  in  s-oocial  displays  or  in  their  regular 
locations.     Displ.ays  should  include  grade-laheled  nnd  non-gradc- 
laheled.  products  of  similar  price  and  should  he  npj-ked  with  display 
m.aterial  to  attract  consumer  cattention. 

Consider  with  the  store  m.anagers  the  possihilities  of  a  "C-rade- 
Lahelod  Crnned  Poods  l-onth"  featuring  these  products.  . 

Make  arrraigcments  with  the  manager  to  ■ncrnit  reorescntatives  of  the 
gTouro  to  carry  on  various  activities  in  the  store. 

Educational  Studies 

An  educational  program;  to  interest  consumers  in  gra.de-laheled  -oroducts  may  he 
carried  on  hy  exr/  group  that  wishes  to  do  so.     The  group  leader  or  other 
qualified  person  may  familiarize  the  members  of  the  group  with  all  phases  of 
the  continuous  factory  inspection  ornoriment  of  the  Agricultural  Marketing 
Service  and  with  the  U.  S.  Standexds  for  groiles  of  crn.r.ed  foods. 

Radio  skits,  radio  interviev/s  v/ith  homemakers,  an.d  nev/sparier  articles  may  be 
used  in  connection  with  such  a  prograjn. 

Comparative  quality  studies  could  be  max'.c  by  having  m.embcrs  of  a  group  pur- 
chase severa^l  braxids  of  gra„de-labeled  ajid  non-gradc-labclcd  ca.nned  foods  at 
corresponding  prices.     Saxmles  opened  at  ,grou--j  mr.etin.Ts  could  be  examined  and, 
with  the  aid  of  Agricultural  Marketing  Service  score  sheets,  could  be  checked 
for  the  factors  specified  in  the  U.  S.  Standards.     Copies  of  U.  S.  Stpxdards 
and  score  sheets  ma.y  be  obtained  v/ithout  charge  upon  requ'^st  to  the  Agricultura.l 
Marketing  Service,  ''Washington,  D.  C. 

After  a  group  has  becoae  familiar  v/ith  the  U.  S.  Standards,  grade-labeling,  and 
continuous  factory  inspection  experiment,  r  poll  night  be  taken  to  learn: 

EoX'i  many  women  in  the  ;'^ou;o  have  tried  A-3-C  gr.",de-la-bcled  products 
Hovr  many  v/omen  v/ho  used  these  -oroducts  found  them,  satisf a.ctory 
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Eov.r  naii7  v^oncn  in  tho  groar)  hr.vc  tried  U.  S.  A-3-C  grarlc- 

Ip.ooled  nrodacto 
Kov  upjiy  v;oncn  '-ho  a-^cdthcsc  products  foirid  then  c-atisf r',ctory 

Hov/  nany  have  p.r.kod  their  grocers  for  A-B-C  grpd.e-lr'oclcd  or 

U.  S.  A-B-C  grade-lr.heled  products 
Eov;  npriv  stores  ho.ve  stocked  these  products  since  the  study  ocgpji 

Hov  nrjij  vronon  roconnond  tho  continur-ncc  of  f^xtory  insi^ection  "by 
the  Agriculturp.l  M-irkcting  Service 

AiHTomicaMK'TS  or  a  study 

ITev'spr.pcr,  rrxlio,  nic.  other  rruiouncencnts  of  the  study  r.ry  he  rrrnr.ged.  The 
extent  raid  tining  of  these  releases  ^'dll  de-Qond  UDon  the  nr^nner  in  v/hich  tho 
study  is  to  he  conducted,  irhen  it  is  to  take  place,  .-nid  the  results  of  the 
studjT-. 

SU!.I!iAP-Y  OF  A  STUDY 

After  the  studies  have  hocn  conTDletod,  a  sunr.iary  noz^  he  np.dc  of  consuiier  re- 
action Piid  of  sales  of  gradc-lrhclcd  canned  foods  as  furnished  "by  the  retail 
stores.    A  ccnr)il.-\tion  of  -oersonal  intorviev/s  and  consuj.iers'   connents  vill 
forn  the  hasis  for  interesting  narrp.tivc  reports,     Factual  data  nny  he  re- 
ported through  local  newspapers,  cluh  nagazines,  radio  prograr.:s,  or  other 
channels. 

The  Agricultural  Marketing  Service  v.dll  ap"orcciatc  receiving  a  copy  of  a 
group' s  report  rn:'.  a  suiunary  of  data  cor.ioiled. 


P5R50HAL  IITT5P.YI HUSHSST 


(This  is  n.  saggcstc:'.  interview  sheet.  It  nr.y  "be  revised  "07  the  ler.der  of  the 
interested  group.) 

IVh.-.t  did  the  customer  sp.y  v/r-.s  the  most  iiriportnjit  consideration  in  the  selection 
of  CPjTincd  foods  when  price  is  eG_ucl? 

(Check  One) 

  3r.?jLd 

  C-r.-^dc  on  the  Ir'.oel 

  ether  info rmp.t ion  on  the  lal^cl 

  Previous  personal  e::ijorienco 

  Be commcnd.pt ion  of  sales  person 

  P-ecomnondation  of  a  friend 

  Other 


IVhat  v.'as  the  reaction  of  the  custoncr  to  cJi  e^rolmation  of  U.  S.  A-3-C  grade- 
la'beling  of  cmnod  foods? 

Check  kn-inrent  Reasons 

Was  she  very  interested?    

V/as  she  sliglitlj^  interested?     ^  

V/as  she  indifferent?  

Wp^s  she  oiroosod?   


^fnat  V7as  the  reaction  of  the  customer  to  an  cx-olrnation  of  continuous  factor^ 
inspection  ^oy  the  Agricultural  Marketing  Service? 

Check  Ap-oarent  Reasons 

V/r,s  she  vcr^-  interested?    

lv\as  she  slightly'  interested?  

Was  she  indifferent?  

V.'as  she  o"o-:oscd?   . 


\tie.t  H.as  the  reaction  of  tl:e  custom':^r  to  the  A-3-C  grade-lahelod  or  U.  S.  A-B-C 
grade-laholcd  commoditios  she  had  previcusl:/  purchased  and  used? 

''.''as  she        \'!r.s  she  Was 
v/ell        rcason.ahly  slie 
Product        G.atisfied?   satisfied?  dissatisfied? 

U.  S.  Grade  A  

G-rade  A   _^  

Grade  A   


U.  S.  Grade  S 
Grade  S 
Grade  3 


'•.niat  v/crc 

her 
com.'icnt  s? 


U.  3. 


Grade  C 
Grpde  C 


I 


